ATP FINALS.

CONTACT

ATP EUROPE F’T FIT &  NEXTGENFINALS

MONTE-CARLO SUN SERLSEL STADIO OLIMPICO - CURVA NORD

74 BOULEVARD D'ITALIE s (O INGRESSO 44 - SCALA 6 - PRIMO PIANO S enexreneinacs

98000 00135 - ROMA [ avexteenenas
. MONACO ITALY

143779797 04 04 T+39 06 9837 2100 B3 nexcenmmas

HNEXTGENATP

MILAN. ITALY | 6-10 NOVEMBER 2018




REVOLUTIONISING TENNIS NERT SEN

The Next Gen ATP Finals offers a new platform to promote the future stars of the sport
and serves as a launch pad for tennis innovation.
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AP RACE TO MILAN NERT.GEN

Only the top eight 21-and-under players in the ATP Race to Milan

earn their spot at this prestigious season-ending event.
(Top seven qualify directly and the last spot will be reserved for a wild card).
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5 ALEX DE MINAUR 9 - M9

6 DENIS SHAPOVALOV 18 - 25
The event connects the next generation of stars with the next generation of fans r7m= — . AL
through a clearly defined positioning and a comprehensive marketing campaign
that targets and engages with a younger demographic.

% 10P SEVEN QUALIFY DIRECTLY AND THE AST SPOT WILLBE RESERVED FORAWLOCARD. _ ]
X MARC POLMANS 20 2~ 148

AS OF 22 MARCH 2018

The ATP Race To Milan provides the narrative and fuel for marketing
throughout the season, as players battle to qualify.
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Challenger titles: 2

2017 Moscow Quarterfinalist, Australian

2018 Sydney Finalist, Brisbane

2018 Delray Beach Quarterfinalist

2018 Delray Beach Quarterfinalist

Second-youngest player in the history of ~ Open 2nd Round Semifinalist 2017 Chengdu, Winston-Salem, Los Cabos 2016 Atlanta Semifinalist
the ATP Challenger Tour to win multiple 2016 Moscow Quarterfinalist and Delray Beach Quarterfinalist Challenger Titles: 1
Challenger Tour titles Challenger Titles: 2 2016 Memphis Finalist, Acapulco
Quarterfinalist
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*CAREER HIGH RANKING: 16.10.2017

*CAREER HIGH RANKING: 25.09.2017

*CAREER HIGH RANKING: 15.01.2018

*CAREER HIGH RANKING: 29.08.2018

*CAREER HIGH RANKING: 19.06.2017

The following players are among the many that will battle
for one of the coveted spots in Milan in November.

2018 Rotterdam Quarterfinalist, Doha Finalist
2017 Next Gen ATP Finals Runner up, US
Open Quarterfinalist, Umag ATP World

Tour Title

Top 10 win over Grigor Dimitrov

2018 Australian Open Second round
2017 Rio de Janeiro Semifinalist

2018 Delray Beach Semifinalist
2017 US Open Round of 16,
Montreal Semifinalist

Top 10 win against Rafa Nadal, Juan
Martin del Potro and Kei Nishikori

2018 Delray Beach ATP World Tour title,
New York Open Quarterfinalist

2017 Cincinnati Round of 16,

Australian Open 2nd Round

Top 10 win against Juan Martin del Potro

2018 Dubai Quarterfinalist, Doha
Quarterfinalist

2017 Antwerp Semifinalist
Challenger Titles: 1
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*CAREER HIGH RANKING: 19.02.2018

*CAREER HIGH RANKING: 19.06.2017

*CAREER HIGH RANKING: 05.03.2018

*CAREER HIGH RANKING: 24.07.2017

*CAREER HIGH RANKING: 19.03.2018




WORLDWIDE COVERAGE IN 2017

Sustained season-long promotion drove awareness and exposure, creating global media interest and coverage.
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NEXT GEN ATP FINALS...

1,893....

of broadcast coverage in

38 countries.
8.4M

broadcast audience.
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$238M

in Gross sponsorship value*.

Offering our partners
unique opportunities
on a truly global platform.

Full
Stadium

For most sessions

.
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*SOURCE: SMG INSIGHT 2017
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4£6.8M....

impressions

3,393 st s

throughout the season

7-8M Video plays

on ATP digital & social channels
throughout the season




A MUST-AAVE SPORTS PROPERTY  WOTGeN
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REXTGEN ATP FINALS. _

Benefits to include:

) Official designation, category exclusivity
and use of tournament marks

) Premium on-court television exposure

) Promotional display booth in Fan Zone

) VIP tickets, hospitality and invitations
to tournament functions

) Player meet and greets

) Inclusion in tournament promotional
mate media
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UNIQUE OPPORTUNITY

) Revolutionary ATP event

) Tennis re-imagined

) Connect with the future of tennis
) Engage a younger audience

) Global TV coverage
) Year-round promotion

) Unmatched access and association with rising stars

) Partnering with a new and growing sports brand
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